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THE VELVET FLOWER IS MADE BY TWINING-
NATURAL MULBERRY-SILK AROUND A
BRASSERIE FOR A VELVET STICK

THE BASIC-COMPONENT OF-
VELVET FLOWERS, WHICH IN
TURN CAN BE TWISTED INTO

VARIOUS SHAPES.



DESIGN oF S11.K FLOWER

DEsiGN FoOR INTANGIBLE CuLTuRAL HERITAGE/ INNOVATION -DRIVEN DESIGN/ CO-CREATION



WHAT’S THE SILK FLOWER?

THE VELVET FLOWER,
TOGETHER WITH THE
SILK FLOWER AND

THE SOLA FLOWER,

IS KNOWN AS "THE
ROYAL COURT FLOWER,
AS SUCH FLOWERS
WERE ONCE USED BY
NOBLE LADIES AT ROYAL
COURT AS HAIRPINS

TO SUBSTITUTE FRESH
FLOWERS.

THE VELVET FLOWER IS
MADE BY TWINING
NATURAL MULBERRY
SILK AROUND A BRASS
WIRE FOR A VELVET
STICK, THE BASIC
COMPONENT OF VELVET
FLOWERS, WHICH IN
TURN CAN BE TWISTED
INTO VARIOUS SHAPES.
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TECHNIQUE

- 03. GouTtiao (MAKIN
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Pirong (Untangling the Silk) Fenrong (Color Scheming) Goutiao (Brushing the Silk)
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TECHNIQUE

05. CHuaNHUA (MODELING)

URLAND GLUE THE TRIMMED VELVET

TRIM THE VELVET STICK

SHAPE BY SPINNING IT WIT EWEEZERS, THEN ADDS

‘f IF NEED BE

1 »

Da Jian (Trimming Velvet Stick) Trimmed Velvet Stick Chuanhua (Modeling) 1
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TooLS

SCISSORS
B1G scissorRs USED FOR GouTiao
AND SMALL SCISSORS USED FOR DAJIAN

HoGBRISTLES BRusH
USED TO SMOOTH THE SILK

TWEEZERS
UsED ForR CHUANHUA

NEEDLE CoMB
USED FOR COMBING LONG AND
THICK VELVET STICKS IF NEED BE

RuBBING BoARD
A WOODEN BOARD USED FOR
GouTIiAo




IN THE HAN DYNASTY, IT HAS BECOME
CHARACTER POPULAR TO WEAR HAIRPIN FLFLOWERS.
THE FRESH FLFLOWERS USED AS HAIRPINS
VARY WITH SEASON, INCLUDING PEONY,
CORNEL, ROSE, PLUM BLOSSOM, APRICOT
BLOSSOM, AND POMEGRANATE
BL.OSSOM. IN THE TaNG DyNasSTY,
THE FASHION OF PINNING FLFLOWERS
PREVAILED, AND BUN WITH PINNED
FLFLOWERS WAS REFERRED TO AS ' FLOWER
Bun”. THE GREAT PoET L1 BA1 oNCE
DESCRIBED FLOWER BUN AS “FIFINE BUN
PINNED WITH SWEET FLFLOWERS IN HIS
RovarL CourRT FLOWER “PoEMS oN THE PLEASURE IN RovAL
(HAIRPIN FLOWER) Court”. IN THE SoNG DYNASTY, MEN
WOULD ALSO WEAR FLFLOWERS IN THEIR
HAIR; ESPECIALLY IN FESTIVALS WHEN
MALE OFFIFICIALS WOULD PIN FLFLOWERS ON
THEIR HEADPIECES, AS DESCRIBED IN
A POEM THAT " THERE'S NO NEED TO
URGE THE SPRING TO COME BY DRUM,
CAUSE SPRING WILL COME WITH THE
LorRD WHEN NEW YEAR'S DAY SETTLES
DOWN; PEONY-ROSE AND ALL KINDS OF
FLFLOWERS AND BUDS, VYING IN BLOOM
ON THE OFFIFICIALS HATS.  SINCE THE
SoONG DYNASTY, FEWER AND FEWER
MEN WEAR FLFLOWERS WHILE THE TREND
OF HAIRPIN FLFLOWERS HAS BEEN KEPT
BY WOMEN




AT Y -y v
>
’ - -
CHARACTER R«
Wwr, o~ .
. ‘ - .
: ‘ ' 4 ‘
Z » u - p IN A TR
»
. m ING A : IQONUNCIATION |
G-HUA” AS THE WORD FOR é FOF BRIDAL SED:
. Y~ IN CHINESE, THE VELVE AIR COMING THE BRIDE
f - SEEN AS A LUCKY CHARM 1 A KID, WITH BO
- VELVET FLOWER IS ALSO A - TEAPOT IN THE
(\ . CESSORY, FOR NANJING A8 THE TEAPOT
: , IR EVENT AND THREE TEAPOT, THERE IS SOME
= = d e 2 & ALS”S ONE BBENT BEING AND A PIECE OF BEAN CU > OF
ROSPESY S ‘HE WEDDINGWHILE THE THREE VHICH IS A RED VELVET F E
FESTIVARS R RING TO THE SPRINC SHAPE OF A BAT, AS BO
' - FesTIvallir i B DRBAGOoN BoaT Fis urD (Dou Fu) AND B:

A CHARACTER SHARIN
“Fu”, MEANING BLESSINGS
E. | HE BRIDESMAID WILIL HEL
THE VELVET FLOWER IN THE
BRIDE S
RE COVERIN
. To
D THE SEDAN

N \ TUMN FES

-

-

4N

4

-

RED VEIL

AIR.




CHARAC ‘

EFL.OWERS
NERO

T OF VELVET
ANKS TO THE
OF SILK SCRAPS
MAKING YUNKOM BROCADE
INDUSTRY.

J— THE VELVET FLOWER HAS GONEd
: THREE F ROLLED VELY

SCRATE ot Q

V

THE VELVET FLOWE
Brocap

SPINNING
PAMEWORK.
S OF THE ROLLED
CRATCHED VELVET
D A PROCEDURE OF
REMOVE THE NAE
ROM THE :
HE TECHN §'OF SPIRALED
OWER HAMBELCOME MATURE
~ ROM GENERATION
; VERATION.




RESEARCH

THE WORKSHOP OF SI1L.K FLOWER
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WE WENT TO THE SILK FLOWER OF WORKSHOP WHICH LOCATED IN
(AN XI'S FORMER RESIDENCE OF NANJING INTANGIBLE CULTURAL
HERITAGE MUSEUM



RESEARCH

THE WORKSHOP OF SI1L.K FLOWER



RESEARCH

(QUESTIONNAIRE

Q1 Do YOu KNOW ANYTHING ABOUT VELVET FLOWER?
I HAVE NEVER HEARD OF IT 2 | HAVE HEARD OF IT 3 I KNOW IT 4. | HAVE A DEEPER
UNDERSTANDING ABOUT IT

(Q2 PLEASE CHOOSE FROM THE FOLLOWING ADJECTIVES WHICH YOU THINK BEST
DESCRIBE VELVET FLOWER KIND AND LOVELY, CLASSICAL AND GORGEOUS, EXQUISITE,
OTHER WORDS

(03 PLEASE SELECT THE WORKS YOU THINK BEST MATCH THE CHARACTERISTICS OF
VELVET FLOWER LOOK FOR PICTURES, ANIMALS, PLANTS AND SO ON

Q4. WHAT KIND OF VELVET FLOWER PRODUCTS CAN
AROUSE YOUR DESIRE TO BUY JEWELRY SMALL
FURNISHING A LARGE HOME APPAREL OTHER

()5 WHAT DO YOU THINK IS THE MOST
UNACCEPTABLE WEAKNESS ABOUT VELVET FLOWER?
COLOR SATURATION IS TOO HIGH, NOT DURABLE,
NOT VERY POPULAR, HIGH PRICE

()6 PLEASE WRITE AN IDEA OF THE
PRODUCT FORM OF VELVET FLOWER
(OPTIONAL)



RESEARCH

CONCLUSION

ACCORDING TO THE RESULTS OF THE QUESTIONNAIRE, THE PUBLIC S UNDERSTANDING OF VELVET FLOWER IS LIMITED,
WHICH IS BASICALLY LIMITED TO THE TRADITIONAL INTANGIBLE CULTURAL HERITAGE OF VELVET FLOWER. THE CLASSICISM
AND NOBLENESS OF VELVET FLOWER ARE MAGNIFIED BY THE PUBLIC, WHILE ITS TEXTURE AND HANDICRAFT AFFINITY ARE
IGNORED. AT THE SAME TIME, PEOPLE HAVE CERTAIN EXPECTATIONS FOR THE PORTABLE VELVET FLOWER PRODUCTS, BUT
THE VULNERABILITY OF VELVET FLOWER ITSELF IS THE BIGGEST CONCERN OF THE PUBLIC FOR VELVET FLOWER PRODUCTS.



ACCORDING ToO THE RESEARCH

WE KNOW THAT YOUNG PEOPLE'S UNDERSTANDING OF
SILK FLOWER IS LIMITED TO ITS TRADITIONAL IMAGE AS
AN INTANGIBLE CULTURAL HERITAGE. THE SILK FLOWER
IMAGE IN THEIR MIND IS MORE CLASSICAL AND NOBLE,
AND THIS IMAGE NOT CATER TO FADDISH TASTE FOR
MODERN PEOPLE. THE DELICATE TEXTURE AND DAILY
PRODUCT OF SILK FLOWER CRAFT ARE IGNORED BY THE
PUBLIC. FOR SILK FLOWER PRODUCTS, THE PUBLIC
PREFER TO THE HANG-CARRY PRODUCT WITH THE
SIGNIFICANT FEATURES, BUT THE LOW DURABILITY OF
SIL.K FLOWER IS THEIR BIGGEST CONCERN.

ACCORDING TO THE PREVIOUS QUESTIONNAIRE, SILK
FLOWER PRODUCT DESIGN DIRECTION SUMMARIZED AS
THE FOLLOWING THREE KEYWORDS:

I. FasHION

2. VIRTUALITY

3. DIY




CONCEPTUAL DESCRIPTION OF THE THREE KEYWORDS

VIRTUALITY

KEEP THE APPEARANCE OF SILK FLOWER
PRODUCTS IN THE FORM OF VIRTUAL
MODELS,AND ENHANCE THEIR DURABILITY,
ENTERTAINMENT AND INTERACTION
(SHARE WITH THEIR FRIENDS).

FasHION

THE NEW APPEARANCE OF TRADITIONAL CRAFT
AND THE EXPRESSION OF INDIVIDUALITY IN DAILY
LIFE.

DIY

ADVOCATE EXPERIENTIAL
CONSUMPTION AND CREATE A
CHANCE TO CLOSELY FEEL THE

TEXTURE OF SILK FLOWER.




BRAINSTORM

FoR THE SPECIFIC DESIGN SCHEME OF THE ABOVE THREE KEYWORDS, WE DID A BRAINSTORM. WE COMBINED WITH THE EXISTING CASES AND
CONSIDERING THE TECHNICAL FEASIBILITY, AND WE CAME UP WITH THREE DIFFERENT IMPLEMENTATION SCHEMES FOR EACH KEYWORD. Our
VISION IS TO BE ABLE TO CONNECT THE FINAL SOLUTION OF EACH KEY WORD TOGETHER, AND EVENTUALLY FORM A WHOLE SET OF NEW

PATTERN OF SILK FLOWER PRODUCTS.

'VIRTUALITY]

IN THE ASPECT OF INTERNET TECHNOLOGY,
THE MOST IMPORTANT POINT IS TO
INTERCOMMUNICATE ENTITY AND VIRTUAL
DATA. WE BELIEVE THAT THE RECOGNITION
DEGREE oF QR CODE TECHNOLOGY IS HIGH
AND STABLE, AND 3D MODELING IS WITHIN
THE RANGE THAT CAN BE ACHIEVED. AR 18
ABANDONED BECAUSE ITS LIMITED
RECOGNITION DEGREE AND NARROW
APPLICATION SCOPE.

- _'

\-_?
AL
» p) L

FASHION]

WE COMPARE THE TRADITIONAL AND
MODERN USES OF THE SILK FLOWER,
AND WE BELIEVE THAT THE SILK
FLOWER IS MORE INTIMATE AND IN
LINE WITH THE FASHION TREND AS
THE NECKLACE AND CLOTHES THAT
CAN BE TOUCHEDAND HANDLED. (THE
HEADDRESS IS INCONVENIENT TO
TOUCH BECAUSE IT IS EASY TO MESS UP
THE HAIR STYLE)

DIY]

THE PRODUCTION TECHNOLOGY OF SILK
FLOWER IS RELATIVELY COMPLICATED,
WHICH IS NOT SUITABLE FOR THE PUBLIC
TO EXPERIENCE AND PARTICIPATE IN, SO
IT IS ABANDONED. HOWEVER, WE
BELIEVE THAT USERS CAN EXPERIENCE
THE MATCHING PROCESS OF FINISHED
SILK FLOWER PARTS AND TRY TO
ARRANGE THE VIRTUAL WORLD.



THE FINAL SOLUTION OF CONCEPTUAL DESCRIPTION

Propuct INTRODUCTION

OVERSIZE NECKILACE

MATCH

GRADIENT CLOTHES

WE CHOOSE SILK FLOWER AS THE COMPONENT oF OVERSIZE NECKILACE. S1L.K
FLOWER WITH DIFFERENT SHAPES IN DIFFERENT POSITIONS OF THE SILVER
CHAIN CAN FORM A PERSONALIZED SCENE, WHILE THE GRADIENT CLOTHES ARE
SIMPLE AND FASHIONABLE, AND CAN REFLECT THE DIFFERENT BACKGROUND
STYLE OF THE SCENE THROUGH DIFFERENT COLOR MATCHING.(FOR EXAMPLE, A

RED-BLACK GRADIENT COLOR —LAVA; YELLOW AND GREEN GRADIENT COLOR—
GRASS; BLUE AND WHITE GRADIENT COLOR—BLUE SKY, ETC.)



THE FINAL SOLUTION OF CONCEPTUAL DESCRIPTION

ExPERIENTIAL CONSUMPT

USERS CHOOSE TO BUY THEIR FAVORITE
SILK FLOWER PARTS AS NECKLACE
ACCESSORIES

MATCH AND INSTALL SILK FLOWER PARTS
ON THE NECKLACE

ScAN THE QR CODE ON EACH SILK FLOWER
PACKAGE AND IMPORT IT INTO THE WEB
DATABASE FOR VIRTUAL SCENE LAYOUT

Practicar CASE

MERRY CHRISIMAS

.y

QR CODE E-CARD: USERS CAN SCAN
THE QR CODE TO EDIT AND SAVE THE
CONTENT OF PHYSICAL GREETING
CARDS oON THE VIRTUAL WEB PAGE,
WHICH IS COMPATIBLE WITH MORE
MULTIMEDIA FORMS (MUSIC, VIDEO,
GAMES, ETC.), AND THEN SHARE THE
CONTENT TO OTHERS THROUGH THE
GENERATED QR CODE.

REALISTIC FASHIONABLE CONSUMABLE
PRODUCT REFLECT THE PERSONALITY
AND LIVELY OF CONTEMPORARY YOUTH.

VIRTUAL FANTASY AMUSEMENT PARK ——
MAKE FULL USE OF THE INTERNET
SHARING AND ENTERTAINMENT AS A
MARKETING TOOL.



USER BEHAVIOR MAP CUSTOMERS COULD
PURCHASE AND
SELECT THE PARTS OF
SILK FLOWERS
CUSTOMERS
COULD USE CUSTOMERS COULD SCAN
THEIR HUMAN THE QR CODE ON THE
AN APP

MOTION DATA
TO CULTIVATE
THE VIRTUAL
WORLD

— SELECTED SILK FLOWERS,
AND TRIGGER THE
PROGRAM OF THE 3D
MODELS OF THE SILK
FLOWERS

CONSUMERS CAN RECORD
THE NUMBER OF WALKING
STEPS THROUGH THE APP,
AND THE NUMBER OF
WALKING STEPS WILL BE
USED AS A CONDITION FOR
ACTIVATING THE 3D
MODEL

ACTIONS

PURCHASE THE ASSEMBLY
PARTS ( SILK FLOWER,
SLIVER CHAIN, AND
CLOTHING WITH THE
VARIOUS COLORS)

/

THE SELECTED 3D MODELS
IMPORT TO THE DATA

LIBRARY (THE ASSEMBLY DIET e ACT
PARTS CORRESPONDING THE
3D MODELS OF SILK FLOWER) &/
SET VIRTUAL SCENE MACH THE CLOTHING

CUSTOMERS WEAR THE SILK PRODUCT,
AND WE USE THEIR HUMAN MOTION
DATA, FOR EXAMPLE, THE STEPS, TO
CREATE THE VIRTUAL WORLD. (ONE STEP
COULD CHANGE USEFUL THINGS IN THE
CREATED VIRTUAL WORLD)



USER SCENARIO

CustomMization& DIY:

USERS WILL PARTICIPATE IN
THE SELECTION OF PARTS, AND
DIY THE VARIOUS PARTS OF
THE SILK FLOWERS TO MAKE A
PRODUCT.

FAsHION STYLE

ACCEPTABLE COST AND
APPEARANCE PROVIDE
CUSTOMERS DAILY LIFE

APPLICABLE FASHION WEAR.

o

INTERACT WITH VIRTUAL WORLD

COMMUNICATE REALITY AND
VIRTUAL WORLD THROUGH
PEDOMETER AND OTHER SENSING
DEVICES AND QR CODE.



CustoMizaTion& DIY

SELECT THE ASSEMBLY 3 C%iTOl”}d
§ > . & . . NECKLACE(TEXTURE AND
PARTS<PRIZE AND prize: 25 prize: 25 prize: 25 TIT )
QUANTITY) . . : QUANTITY
quantity: - L. @ quaniity: - | ~ quantity: - |
buy them now
Shons < Bhist 5 e i
Shape hirt / // —
111‘_‘ < Silver >
(olos CUSTOM CLOTHING( SHAPE, COLOR AND SIZE) \ '
Layvrs:
Size S M L XL XXL |)uy it now

2,.



FASHION STYLE

I. MODERN RED (BBEERZRLT)

2. THE GREEN OF SPRING WATER(ZE7KF]5

THEME SHOW




VIRTUAL INTERACTION

STEP COUNTING INTERFACE (TOTAL
CusToMERS SCAN QR CODE STEPS: TRAINING SCHEDULE)
INTERFACE (PLEASE SCAN THE
QR CODE IN THE FRAME)——
OPEN LINK

1 996 Steps

by 16 June &30 pm

Steps:337
E E Cultivate progress 8%
i e
SCAN HE! Cultivate progress:40%
Steps: 1500

Cultivate progress:100%

(Go decorate mYy JONE



VIRTUAL INTERACTION

SCENE LAYOUT INTERFACE

(SAVE, UNDO, REDO, SHARE)

REEMALE >
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REPOST SHARE WITH FRIENDS
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VIRTUAL INTERACTION
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Home About My projects

COIOI‘ ‘ [talian tuscan brass (Country Style)——
hotel building

‘ The vitality of spring

The Vitality of Everydayness
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